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Abstract

This study examines local research guides created by academic business librarians to assist patrons with researching the communities (towns, cities, regions) where their schools are located.  A key finding is that only 33 percent of the libraries surveyed provide guides to local research, while 80 percent provide guides to international research.
Introduction
Today, the word “local” has become freighted with meaning well beyond signifying “nearby.”  Local can mean “good for the economy:”  supporting local businesses and preventing dollars from leaving the regional economy.  Local can mean “green:” products that are grown and made locally can be more environmentally-friendly, reducing the carbon footprint required to bring a product from its place of origin.  Local often simply means “better:” local has become a brand that connotes higher quality and distinguishes products from the mass merchandise produced by the boat load in faraway lands and available at big-box retailers.  Supporting local business – whether for economic, environmental, or consumer-choice reasons – is becoming a prominent focus in many people’s lives.  As people across the United States strive to live more locally, a general interest in information that informs local knowledge is growing.
It is in this light that this article explores the “localness” of academic libraries:  what roles do they play in supporting local business and facilitating access to local information?  More specifically, this article examines one particular way that business librarians facilitate access to local information:  by creating local guides.  “Local guides” are here defined as Web pages designed to assist people with researching the town, city, region, or state where the library is located.  Local guides list resources that provide information about the community, such as news publications, business directories, government Web sites, demographic data sources, and more.
An examination of 70 academic library Web sites was conducted and 29 local guides were identified.  Some analyses of the guides were performed to identify trends in the topics covered by the guides and in the sources for local information included in the guides.  The article concludes with a discussion about the increasing importance of local guides for academic libraries and why business librarians may want to make the local community a higher priority.  One response to any suggestion that academic librarians increase their focus on the local community is that they already have their hands full with their primary community – the students, staff, and faculty at their schools.  However, this article suggests that by increasing their focus on the local community, academic libraries can actually better serve their primary clientele on campus.
Literature Review
For many years, the prevailing thought was that universities operate best in “splendid isolation” and there was a sense that “the academy does not often believe and act as though the campus is in the world and the world is in the campus.”1  More recently, however, many universities and their nearby communities are rethinking their relationships with the understanding that their futures are intertwined. Increasingly, the health of many local economies is being tied to their major universities, so much so that many “universities have generally embraced the goal of economic development as a complement to their traditional missions of education, research, and public service.”2  Indeed, universities are often one of only a few (or the only) sustainable engines of local economic development for their surrounding areas.  Local benefits attributed to universities in regional economies include their catalytic roles as major employers of local residents, as prodigious developers of local land and real estate, and as providers of cultural and entertainment activities.  In addition, universities bring the talents of a diverse workforce to the area, produce research that can result in new businesses, and are a steady source of educated workers.  Finally, universities, unlike corporations, do not relocate to other regions.
Similarly, many of the libraries at those universities are exploring roles they can play locally with the belief that facilitating access to local information and encouraging local economic development are effective ways to help their communities prosper.  Miller and Fischer assert that for libraries, “of all the interrelated spheres involved in community building, economic development is arguably one of the most important.”3 Skrzeszewski and Cubberley conclude that “public, university and college libraries must become active participants in economic development in their communities if the library is to establish itself as the information centre of the community.”4
The literature offers a number of examples of the roles academic libraries play in bolstering local business.  The University of Hawaii’s “Library External Services Program,” for example, was created to help promote information industries within the state.5  The Central Missouri State University Libraries6 and the University of Nevada at Las Vegas Libraries7 partnered with local Small Business Development Centers to provide companies with information about starting and running small businesses.  In Arizona, “Economic Development Information Centers” serve as an “effort to include public and community college libraries as key participants in state and local economic development because of their information resources and expertise.”8  North Dakota State University Library formed a fee-based information service aimed at supporting a major state-wide push for economic development.9  The University of Calgary Library’s “Corporate Research Service” was formed to “boost its image within the institution and within the community at large, increasing opportunities for improved collection development via donors, and forming new and significant partnerships with the business community.”10
Beyond economic development, libraries have long recognized the importance of other types of local engagement.  These endeavors take many forms and commonly fall under the umbrella terms community building, outreach, engagement and partnerships.  Nancy Kranich, former ALA president, summarizes the local activities of libraries by saying that they focus on “developing community partnerships, facilitating local dialogue, and disseminating local data.”11  Durrance and Pettigrew describe how the provision of local data by libraries evolved from managing “large paper-based files of data” in the 1970’s, to developing community information databases in the 1980’s, and then to leveraging the distributive powers of Web-based tools in the 1990’s.12  According to results of a survey performed by the Public Library Association’s Community Information Services Committee, today’s libraries are involved in many community information projects, including the creation of online community directories and calendars, the distribution of locally-relevant news, and the development of community-based social networks.13
While these activities are more commonly associated with public libraries, academic libraries are also involved in a wide array of local engagement activities.  Schneider provides a comprehensive survey of the “independent efforts of academic libraries to move beyond their walls or traditional clientele to interact with their surrounding communities” and concludes that “most [academic] libraries, public and private, recognize outreach as part of their missions and obligation to the community.”14  Some of the more common local engagement activities of academic libraries include: library services for local community members (often called unaffiliated users), partnerships with local organizations (public libraries, high schools, governments), cultural and entertainment programs, and local heritage projects.  While these wide-ranging efforts by academic libraries are encouraging, Westney notes that “the majority of academic librarians have not (yet) incorporated civic and community engagement into their positions.”15  

With the goal of getting a better sense of the degree to which academic business librarians are incorporating community engagement into their positions, this article uses as its yardstick the number and quality of local guides created by a defined set of academic libraries.  While guides are not necessarily the currency by which academic libraries are valued, analyzing such pages can provide insight into the priorities and foci of the librarians authoring them.  Many academic librarians allocate some portion of their time toward the creation and maintenance of guides, and these pages are emerging as a basic way – along with reference desk hours, on-site reference, chat reference, in-class instruction, and more – that academic librarians choose to provide research support.  The literature is laden with articles about guides (also called pathfinders) and academic library Web sites have been examined for the presence or absence of guides for specific library users (such as faculty members16 and distance learners17), guides about library policies (collection development18 and acquisitions19), as well as guides to specific subjects (science and engineering,20 health sciences,21 and forestry22).
While no studies of local guides were found in the literature, there have been some studies of business guides.  Dunsmore, for example, studied business guides at 20 schools and concluded that they “presented very strong search strategy organization of resource categories, and they offered time-saving direction to business students by selecting and arranging the complex maze of business information resources.”23  Magi compared the effectiveness of print and online business guides, concluding that “librarians should not assume students will prefer web-based research aids and use them more heavily.”24  Staley studied guides covering three subjects including “Organization & Management,” noting that given the wide array of resources available, “it is not surprising that academic librarians have widely adopted subject guides as a means of pulling together relevant resources into a single portal for student research on particular topics.”25
Methodology
Two sources were used to create a pool of academic library Web sites that were then examined to identify local guides.  The first source was the Wall Street Journal ranking of best regional business schools, called the “Regional Ranking.”26  This ranking is based largely on a survey of corporate recruiters and includes the top 51 schools that “tend to draw recruiters from their local regions.”  The “Regional Ranking” was chosen for this study because it lists schools where many students might want to work locally after graduation and schools that tend to enroll students from the local community.  Generally, these are schools where interest in the local community might be keen.  The 50 schools included in the U.S. News and World Report national ranking of top business schools constituted the second source.27  When these two lists were combined and duplicates eliminated, the total included in the survey came to 70 schools.

The 70 library Web sites for each school were examined during a three-month period from September 1 to November 30, 2008.  Microsoft Excel was used to record the results of the Web site examinations and to capture the resources included in the local guides.  The examinations were limited to the areas on the library Web sites where guides were listed.  While all of the sites provided some form of guides, these pages went by many different names (research guides, subject guides, subject pages, etc.).  Each Web site was examined at least twice at different times and most sites were examined many times during the evaluation period.  Some limitations of this study are that guides may simply have been missed, were not publicly available, or were present on areas of the library Web sites that were not examined.

It is perhaps worth differentiating between two types of local guides often found on academic library Web sites:  guides about the community and guides geared to the community.  Many academic librarians create guides to help local unaffiliated users access their libraries (see Courtney’s review of policies toward unaffiliated users in academic libraries28 and Barsun’s study of guides created for unaffiliated users29).  While providing accommodating services to this population is an important way for academic libraries to demonstrate relevance to the local community, the focus of this study is guides about the community, those that pull together sources for researching the local community where the school is located.
Results: Scope and Topical Coverage of the Local Guides
The results showed that 23 out of the 70 libraries surveyed (33 percent) included guides to local research on their Web sites.  Some of the libraries in the survey provided more than one local guide and the total number of guides created by the 23 libraries summed to 29.  See Table 1 for the list of guides and their URL’s (the list is also available at: http://delicious.com/dewey_main).  
An analysis was performed to measure the scope or the level of specificity of these 29 guides: do they focus on information related to the state, the region, or the city where the library is located?  The majority of the guides focused on state level information (18 guides, 61 percent), followed by the city and region (6 guides each, 19 percent).  Table 2 summarizes the level of specificity of the 29 local guides.  Some guides focused on multiple levels and contained, for example, both state and city level data.  To account for this, the broadest level of specificity was used to categorize each guide (for example Georgia Institute of Technology’s “Georgia & Atlanta Business” guide was put in the state level information category).
The topics covered by the local guides in this study were surprisingly broad in scope.  While many covered local research in general (17 guides), a significant number of the guides focused on specific aspects of local research.  Examples of the topics they focused on included: demographics (“Colorado Demographics Resource Guide), business history (“The Industrial History of North Carolina: A Research Guide”), real estate (“Minnesota Property Records”), and government information (“Local Government Resources”).  Other local guides focused on issues specific to their regions, such as the University of California at Berkeley’s guide called “The Silicon Valley Story.”  This wide array of topics suggests that while zooming their informational lenses in on the local landscape limits scope, libraries can still identify an abundance of locally-relevant topics.
One noteworthy type of specialized local guide covered local job and career opportunities.  Emory University’s “Atlanta Job Market” guide and Duke University’s “OneClick Company Intelligence” page that aggregates information about companies recruiting on campus are examples.  Hollister described the benefits libraries can receive by providing job and career guides, such as “increased visibility on campus” and a chance to reach “a population of students which might not normally view libraries as relevant to their needs.”30 Focusing career guides on the surrounding community can further increase relevance as many students – especially at regional universities, schools with large local enrollments, and schools in large cities – may want to work locally once they graduate or may be interested in local internships.  By raising awareness of local employment opportunities, such guides may also help communities retain their college graduates instead of losing them to other places. 

A final type of guide uncovered during the evaluation period focused on what could be called local research not specific to any city or region.  These can be characterized as  guides to performing local research in general, or guides to researching places, but not specifically the place where the library resides.  Arizona State University’s “Cities” guide is an example.  These guides demonstrate that while local research often requires using local resources (resources that are specific to certain places), there are also non-local resources that are common to all local research.
Results: Resources for Local Information Included in the Guides
Local or non-local, what are the primary sources of local information?  Are there trends in the types of sources that inform local knowledge?  To answer these questions, some analyses of the sources contained in the local guides were performed.  Overall, the average number of sources included in each of the 29 guides came to 34.5.  For comparison, one study of guides created by  112 libraries in four subject areas revealed significantly higher averages for the number of sources per guide: astronomy (47), chemistry (79), journalism (97), and philosophy (65).31  Compared to other subjects, local guides seem to have fewer links per guide on average.

The largest local guide was Carnegie Mellon’s “Current Business-Related Publications about the Pittsburgh Region,” with over 200 sources.   A useful feature of the Carnegie Mellon guide is that users can sort its resources several ways:  by subject, by publishing agency, by publication name, and by geographic focus.  In fact, most of the guides were divided into categories – the range in the number of categories went from one to 24, with an average of 5.  Indeed, the categories that business librarians create for their local guides can provide insight into the major types and sources of local information.  While the actual category names varied greatly from guide to guide, it was possible to normalize them and create general headings for all resources, in order to group the resources by common attributes. 

To accomplish this, the 517 resources included in 20 of the more generally-focused local guides were downloaded into an Excel spreadsheet and each resource normalized. For example, all links to the various offerings from the Census were re-labeled “Census” and put in a general category called “Government.”  Similarly, all links to the various Chamber of Commerce Web sites across the country were re-labeled “Chamber of Commerce” and put in a general category called “Local Organizations.”  In the end, each resource was put into one of one of six categories as summarized in Table 3.
The “Government” category was the largest, with 34 percent (176 sources) of all the sources coming from government agencies.  By far, the most popular links in this category were to offerings from the Census – in fact, 12 percent (61 sources) of all the local resources in the guides were from the Census.  The most popular were the County Business Patterns and the County and City Data Book.  Aside from the Census, the most popular government resources were links to local city and state government Web sites.  Also in this category were links to national government Web sites that provide information at local levels, such as the Bureau of Labor Statistics and the Bureau of Economic Analysis.

The second largest category, comprised of 28 percent of all the resources in the local guides, was “Local Organizations.”  The most popular links in this category were to local Chamber of Commerce Web sites, which are often informative sources for information about prominent local businesses, major industries, and local history.  Interestingly, a significant number of the links here were to local guides from other organizations, such as public libraries, historical societies, business development centers, SCORE chapters ("Counselors to America's Small Business"), and even other academic institutions.
The “News Media” category accounted for 15 percent of the local resources and was dominated by links to local newspapers, magazines and trade journals.  Then came the “Directories” category (11 percent) which included links to print and online versions of local business directories from publishers like Harris, Dun & Bradstreet, Thomas Register, and Polk.  The most popular directory was the Book of Lists from American City Business Journals, Inc.  The “Databases” category  accounted for nine percent of all resources and included links to library-funded research databases such as Factiva and Hoovers.
The “Other” category included links to resources that did not fit neatly into any of the other categories, mainly free Web sites that provide access to local information.  This is an especially interesting category of local resources, one that librarians may want to watch closely.  The Internet is localizing and a wide array of new Web sites are emerging that focus on making local information easier to locate.  Topix.net, Yahoo Local, Google Maps, EveryBlock, Outside.in, City-Data.com, and Hello Metro are just a few examples of Web sites that are geo-tagging information, that is, applying geographic modifiers to their Web content and thereby associating information with specific places.  As these resources continue to evolve and become more useful, librarians can leverage these tools for easier access to information about their local communities and raise awareness of their value for local research.
Overall, the best local guides included in this survey demonstrate that local information comes in a variety of forms (print and online, free and fee, local and non-local) and that a wide variety of sources can inform local knowledge (news publications, government Web sites, library databases, and free Web sites).  No single source adequately provides comprehensive local information, and a multiplicity of local resources is necessary for researching almost any place.  The prominence of government resources, which can often be difficult to use, suggests that the best guides leverage deeper linking within resources (directly to the locally relevant data and sections of the sites) and include annotations to provide users with guidance on how to find pertinent local information.
Discussion
What is the significance of the fact that 33 percent of the libraries included in this study provided local guides?  To help put this discussion of local guides in some perspective, the sites were reexamined to identify the presence of what might be considered the opposite of local guides, that is, international guides.  The international research guides found on the sites fell into two categories:  guides simply labeled “International Research” (or a related variant) and guides to researching specific countries outside of the U.S. (most commonly China and India).  The results showed that 56 libraries (80 percent) provided international guides.  So, while 80 percent of the library sites in this survey provided guides to international research, only 33 percent provided guides to local research.

In a time of intense globalization, it perhaps makes sense that academic business librarians are creating more international guides than local ones.  Also, the 66 percent of schools that lack local guides may choose to do so because of the availability of local guides from other sources that traditionally focus more community information, like public and state libraries.  Finally, the assumption may be that students are somewhat familiar with local research, but international research requires using a suite of resources with which they are less familiar.  All that said, there is compelling evidence that the provision of local community information is a largely under tapped area for academic libraries and an area which may warrant greater attention.
An engaged library supports the notion of an engaged university.  The “engaged university” is a term that describes academic institutions that strive to make their neighboring communities a higher priority by creating campus-community partnerships and by promoting civic engagement, community service, service learning, and volunteerism among its students, faculty, and staff.  In short, the engaged university aims to “become involved sympathetically and productively with its community.”32  As universities across the United States strive to become more engaged, academic libraries that increase their focus on the local community can better align themselves with this goal.   In this light, Kranich suggests that academic librarians currently have an “unprecedented opportunity” to “foster student learning and faculty research while expanding linkages between the campus and its various communities.”33
The notion of an engaged university is especially important at public universities with their clearly-stated missions to serve the public.  By engaging their nearby communities, these institutions are responding to the criticism “that universities take public support but ignore the interests and concerns of the community.”34  Ken Frazier, director of the University of Wisconsin Library, believes that libraries at public universities should support their parent institutions in this regard:  “resources at campus libraries help expand the ‘Wisconsin Idea,’ the century-old notion that every Wisconsin resident should benefit from the contributions of its public university.”35
In this context, one might expect that the academic libraries at the public universities in this study would be more likely to have local guides than the libraries at the private universities, but this is not the case.  Exactly half of the schools in this survey were public and half were private, and 11 libraries at public schools and 12 at private schools had local guides.  Similarly, one might wonder whether the best regional schools were more likely to create local guides than the best national ones, but again this is not the case.  Of the 51 schools in the regional ranking, 16 provided local guides and of the 50 schools in the national ranking, 16 provided local guides.  In light of this data, it seems especially important for libraries at public and regional schools to increase their focus on the local community by involving themselves in endeavors such as creating local guides.
Finding the right balance between the campus and the community is challenging, especially as funding for public universities and their libraries continues to dwindle.  Seaman describes the experience at the University of Colorado, noting that as budgets tighten it is becoming more difficult for the academic library “to balance obligations to primary constituencies with its role in the larger community” and that as core services like library hours and reference desk staffing are reduced, “the sustainability of expensive services to those who were not primary clientele was increasingly questioned.”36  This questioning will no doubt continue, but academic librarians cannot simply turn away from their surrounding communities, especially when their parent institutions are themselves increasing their foci on their local communities.
Local information is real-world information.  A common criticism of academies is that they often divorce theory and practice, that the “actions of faculty suggest that they view the real intellectual work as having been completed by the time attention turns to application and community collaboration.”37  As a response, there is a movement in academia toward uniting research and application, toward bringing the “real world” into the academic one.  Certain disciplines such as urban planning, nursing, social work, education, and entrepreneurship are increasingly engaging in more community-based research and fieldwork.  In addition, many professors are incorporating study of actual real-world issues and interaction with local organizations and companies into class assignments.  Similarly, “service learning,” defined as “a revolutionary new type of teaching and learning that combines traditional classroom curriculum with experiential learning and community service opportunities,”38 is becoming common.

Libraries can support these real-world teaching, learning, and research activities by facilitating access to the types of local information that inform these endeavors: by extending the library into the community, librarians can help extend the university into the community as well.  O’Sullivan discussed the importance of integrating more practical, real-world perspectives in library services, stating that “school and university librarians have learned that integration and relevance are the keys to successful information literacy strategies” and that “in a knowledge-based world, no one can afford to live in an ivory tower.”39  In a similar vein, Riddle argues that librarians need to tailor their services to support service learning and to “assist with finding explanations and possible solutions to real, local, immediately felt problems.”40
A local guide is unique to its place and to its library.  The merits of guides are debated by librarians.  A leery librarian might be reluctant to create a guide on a certain topic not only because of the amount of time and effort needed to create and maintain it, but also because it is likely that another library (or many libraries) already has a guide on the same subject.  Jackson and Pellack examined the uniqueness and overlap of library guides, noting that “librarians have reinvented this particular wheel over and over again, creating specialized guides for their users when guides already exist for the same subject areas on many other library Web sites.”41
For common business topics, such as company or industry research, many worthwhile guides exist that librarians (and researchers) can leverage.  While the sources may vary from school to school depending on the database subscriptions at each, there’s still a lot of useful information and research strategies to be shared.  In response to this, some libraries have begun to collaborate on guides in order to reduce duplicative efforts.  OCLC’s Cooperative Online Resource Catalog (CORC, http://www.oclc.org/research/projects/archive/default.htm), for example, was an effort to help libraries cooperate on the creation of guides to various topics.  More recently, the Business FAQ, a database of business questions and answers developed by the University of Pennsylvania, is a collaborative effort to which many libraries contribute their research expertise to create a “shared bank of knowledge” that all participating libraries can leverage.42
Local guides, however, are one of the few types of subject guides that do not lend themselves to collaboration.  Of all the different subjects for which librarians can create guides, one that is particularly unique to their specific school and location is the local guide to researching the place where the students, faculty, staff, and residents all live their daily lives.  Researching places requires using a set of resources specific to the place and a reason why local guides are so important is that uniqueness – every place has its own story, its own unique resources, and its own local color.
Conclusion

“Think local,” “local first,” “buy local,” “go local:” all are taglines being used by communities across the United States to help raise awareness of the importance of living locally.  As awareness grows, a general interest in finding local information is also growing.  The Pew Internet and American Life project has commented on this trend, describing “rise of local searches – that is searches related to geographically distinct places.”43  Marchex, a research firm that analyzes trends in the use of search engines, estimates that the number of local search queries (that is, queries that are identifiable as local in intent or contain geographic-related search terms such as the name of a city or a zip code) increased 24% in 2007, while general searches only increased 11 percent.44  Finally, Yahoo estimates that “20% of Web search queries are clearly identifiable as local in nature.  It’s a very large category and it reflects the way people live their lives.  Most people do things that are within a 16 mile radius of where they live.”45
More than ever, people are turning to the Internet to stay informed about their local communities: to perform research, to identify local businesses and services, to learn about local events, to look up contact information for people and organizations, to get maps and directions, to read local news, and more.  As more people search for local information online, the importance of guides that identify reliable, credible, informative sources for local information will only increase.  
This examination of local guides created by academic business librarians reveals that researching places requires using multiple, disparate resources and that there are a wide variety of local topics that warrant the creation of research guides.  Given that only 33 percent of the libraries surveyed provided guides for local research, it appears that academic business librarians are only just beginning to seize the opportunity to explore the roles they can play in facilitating access to local information.  As universities become more engaged with their neighboring areas, academic libraries can play their part by also increasing their focus on the nearby community.  
Tables

Table 1
	List of Local Guides Created by Academic Libraries

	Arizona State University
	 

	 
	Arizona Business Information
	http://libguides.asu.edu/azbusinfo

	 
	Arizona Business and Economic Statistics
	http://libguides.asu.edu/bizstatAZ

	Boston College
	 

	 
	Business Resources for Massachusetts
	http://libguides.bc.edu/massbusiness

	Brigham Young University
	

	 
	Business Statistics - Utah
	http://www.lib.byu.edu/subsutility/index.php?sid=78&secId=gid422

	Carnegie Mellon University
	 

	 
	Current Business-Related Publications about the Pittsburgh Region
	http://www.library.cmu.edu/Research/Business/LRP/PghReg.html

	Columbia University
	

	 
	New York Small Business Resources
	http://www.columbia.edu/cu/lweb/indiv/business/guides/smallbusiness.html

	Duke University
	

	 
	One-Click Company Intelligence
	http://library.fuqua.duke.edu/occi.htm

	Emory University
	

	 
	Atlanta Job Market
	http://business.library.emory.edu/info/career/atlanta/index.html

	George Washington University
	

	 
	Washington Area Company Information
	http://www.gwu.edu/gelman/guides/business/washington.html

	Georgia Institute of Technology
	

	 
	Georgia & Atlanta Business
	http://www.library.gatech.edu/research_help/subject/index.php?/atl_georgiabusiness

	Louisiana State U
	

	 
	Louisiana Resources
	http://www.lib.lsu.edu/bus/loustats2.htm

	University at Buffalo
	

	 
	Local Business Research
	http://library.buffalo.edu/libraries/asl/guides/busdoc/Local_Research.html

	University of Arizona
	

	 
	Arizona/Tucson Business Info
	http://www.library.arizona.edu/search/subjects/business/arizona.html

	University of California - Berkeley
	

	 
	California Economic Conditions
	http://www.lib.berkeley.edu/BUSI/bbg14.html

	 
	The Silicon Valley Story
	http://www.lib.berkeley.edu/BUSI/pdfs/silicon.pdf

	University of Chicago
	 

	 
	City of Chicago Documents at the University of Chicago Library
	http://www.lib.uchicago.edu/e/su/govdocs/chicagodocs.html

	University of Colorado - Boulder
	

	 
	Colorado Demographics Resource Guide
	http://ucblibraries.colorado.edu/business/guides/wr_24.html

	 
	Colorado History
	http://ucblibraries.colorado.edu/reference/handouts/pdf/11_colorado_history.pdf

	University of Minnesota - Twin Cities
	

	 
	Minnesota Business & Economic News Sources 
	http://www.lib.umn.edu/libdata/page.phtml?page_id=1041

	 
	Minnesota Companies 
	http://www.lib.umn.edu/libdata/page.phtml?page_id=1763

	 
	Minnesota Property Records 
	http://www.lib.umn.edu/libdata/page.phtml?page_id=1471

	University of North Carolina - Chapel Hill
	

	 
	Selected Sources for North Carolina County-Level Socioeconomic Data and News
	http://www.lib.unc.edu/reference/govinfo/statistics/county.html

	 
	The Industrial History of North Carolina: A Researh Guide
	http://www.lib.unc.edu/ncc/ref/study/industry.html

	 
	Stats DataFinder -- NC Sources
	http://www.lib.unc.edu/reference/datafind/index.html?subject_id=20

	University of Pennsylvania
	

	 
	Metropolitan Philadelphia Business Resources
	http://gethelp.library.upenn.edu/guides/business/metrophila.html

	University of Pittsburgh
	

	 
	Regional Directories
	http://www.library.pitt.edu/guides/business/regional-dir.html

	University of Rochester
	 

	 
	Local Government Resources
	http://www.lib.rochester.edu/index.cfm?PAGE=282

	University of Wisconsin - Madison
	 

	 
	Madison & Dane County Business Resources
	http://business.library.wisc.edu/resources/guides/madison.html

	Wake Forest University
	

	 
	Demographics: North Carolina
	http://zsr.wfu.edu/research/guides/bus_econ/ncdem.html


Table 2: Level of Specificity of Local Guides

	Level of Focus
	# of Guides
	% of Total

	City
	6
	19%

	Region
	6
	19%

	State
	17
	61%

	Total
	29
	100%


Table 3: Sources for Local Information in the Guides

	Source
	# of Resources
	% of Total

	Government
	176
	34%

	Local Organizations
	144
	28%

	News Media
	79
	15%

	Directories
	59
	11%

	Databases
	46
	9%

	Other
	13
	3%

	Total
	517
	100%
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